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EFFECTS OF SOCIAL MEDIA IN THE SOCIETY
Introduction
Social media is applications and websites that are mainly structured and designed for people to be able to share content efficiently and quickly. Many youths use social media to share opinions, photos, and events and also exchange information. These websites and applications are programmed to facilitate the process of communication among people. Too many people share information on social media with different reasons. People like researchers, marketers, and also learners use social media for various purposes. Social medial has a significant impact on the world due to the changing technology. It is growing exponentially due to the rate at which the technology is growing. It affects the world socially, economically, and also on health matters. Social media has both positive and negative effects on society. It is recognized way back in 1792 when the telegraph was introduced. Telephone appeared in 1890 and radio, which is very vital in communication, and an easier way of spreading information came later in 1891(Hendricks, 2013). It grew very fast when computers were invented, and they first appeared on the 19th and 20th century.
Positive effects of social medial are the impacts that help society to grow. The community has positively grown due to social media. It has enhanced the connectivity between people from different parts of the world. This is very crucial because it helps in the growth of relationships between people. It has made it easy for many employers to recruit people from social networks like linkedin, twitter, Instagram, and others. Many companies have their programmers who create websites where they post job advertisements, product advertisement and other information that will help to attract customers. Also, it enhances interaction among families and friends who are far from each other (Quan-Haase and young, 2010).           
Social medial is used by many beginners who are entering into business. Many small businesses which are called micro-enterprise are picked from the internet and also the business people use it to expand their businesses. It is a cheaper way of reaching customers through advertisements. It helps in reaching people of all demographics and ages where its users are active, and they communicate two-way communication. Students and teachers are among the great beneficiaries of social medial in society currently. When innovators or researchers have researched a given phenomenon, they put the result on social media to be used by learners and also teachers. This is because new concepts are invented almost every day due to the growth of technology. Scientists, like doctors, agriculturalist, and environmentalist, are working to solve the problems in society by doing a lot of research in different fields. They share the results of their research through social media to worn the society on new diseases, new agricultural technologies, and others. (Westerman, Bonnet, & McAfee, 2014)
It is used in offering noble causes, (Clark & Melancon, 2013). Some colleges and universities are offering free online causes that help to improve society. These causes are very vital in changing the way the people lives and also sharing knowledge. It also helps to bring people with a common goal together to build a community. For instance, people who love football can follow sports results, and also they can form platforms where they discuss sports. Music lovers, car lovers, and people who love movie are also able to get updated information from social media.
Social media has also speeded up the way of communication in the globe. Before social media came, people used to deliver messages through handwritten letters which were delivered by persons. A person was sent to deliver the letter to a required destination. This was very expensive, and also it consumed a lot of time because the means of transport were limited. When technology came, the handwritten letters became obsolete, and they were overtaken by time. A new and easier way of communication came into place. This is through phone calls, text messages, facebook, what sap, twitter, Instagram, LinkedIn, and many others. It created a speedy way of communication through a touch on the screen your message is spread, (Büyükbaykal, 2015).
Social media also affects society negatively. These are the behaviors that have been developed due to the influence of social media. Some of the adverse effects are time mismanagement. Many people in society have opened different social media accounts on the internet. They keep checking them every time and most of them, especially young people, are addicted to social media. In a company, the employees keep checking their multiple accounts now and then. These accounts lead to wastage of working time, leading to lowering the competency and efficiency of the employees. It takes time for an employee to refocus on the job if he was checking his or her social media accounts (Power & Phillips-Wren, 2011).
People use social media to spread false, confusing, and misleading information. Many people spread unreliable information which has no facts concerning health. This information is spread to all social media channel, and it lands to readers who don’t know the truth. This misinformation may cause readers to stop purchasing some commodities from some shops or supermarkets. It lowers the trust of some people to dealers of those commodities that is said to be unsafe to human through social media. For instance, when sugar is declared to have traces of mercury metal in social media, people will stop taking it. These leads to lowering the trust people have in the sugar dealer and may lead a big loss to the manufacturers. Politicians also use social media to spread information that will persuade people to support them. Even social media is used for creating workplace tensions and online bullying. This is done by sending private messages, unpleasant emails, and also public comments that are aimed at threatening other people. Employees who disagree at some point when working are the culprits in bullying each other (Lindsay, 2011)
Social media also has impacts on the economy of a country. It is a vital tool in the creation of new jobs in an economy. Jobs have increased due to the innovations that have been brought by social media. Some of these jobs are digital marketing, creating awareness of new products, and also engaging the customer. Many companies use social media to sell their brands to online customers and also creating awareness of their new products, (Woodcock, 2001)
It has created unique ecosystems for new for young people to start a business. It offers free online training that gives people new ideas to start entrepreneurship. Different people who are old in entrepreneurship share their experiences through social media channels such as youtube, facebook, Instagram, and others. They create their websites where they post that information that is very important to beginners. When people start their businesses, they earn revenue to the government through taxes, and these lead to the growth of the economy (Hamid, Walcott, Kurnia & Chang, 2015).
It increases the ability of the customer to buy goods and services from companies, thus increasing the purchasing power of the customers. Many customers purchase goods and services online before they are delivered to them in the form of stocks. The brand of the customers' taste is sold through websites of the companies. Many companies have created many social media accounts that are purposely used to marketing their products. This increases the sales of the respective firms.
Another way in which social media affects the economy is through information democratization. During those days, when there were no social media, people used to pay for them to get information about businesses. These days’ companies, experts, and other organization create their social media channels where they put their information, and people can access it free of charge. This has helped many small brands to grow mostly because they access information on how other companies are excelling. On the other hand, the health of social media users has been affected adversely.
Social medial is said to weaken the self-control of the users. Consumer research journal published a study that was done on 2013 showing that self-esteem that is produced when people interact with social media can cause lack or low self-control for the users mostly who are after impressing their close friends. Use of Facebook was associated with unhealthy snacking, increased body mass index (BMI), a credit score is lowered, and the amount of credit used is high causing some debts which cause stress to the social media users.
Eating disorders promotion is also another challenge. A study that was done and published on 2017 in the eating disorders journal postulated that sharing of images shows skeletal bodies like the hip bones and the collar bones are seen protruding. Another study done in the University of Exeter in England showed that images that are posted on instagram show extreme skinniness.
[bookmark: _GoBack]Girl’s well-being is reduced as a result of the social media. Girls’ well-being is affected when they spent most of their time on social media, mostly for girls from age 10 to 15. This is according to research that was done in two universities in the United Kingdom, University of UCL and Essex. The behaviors of girls during adolescent are triggered by presence in the social media. Social media exposes girls too much information that is beyond their age, like pornography. This triggers their hormones in the body, and they become vulnerable to bad behaviors. Research done on 2018 public health BMC journal indicated that girls that use social media behave differently from the girls who are not exposed to social media.
Also, depression has greatly increased among young people. Collishaw, Hammerton, Mahedy, and Sellers (2016) in their study showed that people who frequently keep checking in the social media are likely to be more depressed than people who do not use social media often. The anxiety and depression journal published in the year 2016 also insisted that people who regularly keep checking in social media are likely to be more miserable. Users of social media are 2.7 time chances or more likely to be depressed. It is also said to be addictive, and most of the users are mostly sad or jealous.
Most young men don’t sleep because of taking a lot of time on the phone. A study done by Deans, Thomas, Daube, & Derevensky (2016) showed that 63.6% of young people many students that were used in the study slept less time than recommended and most of those people were reported to that they were using social media. It was reported that many people who are used to use social media have higher chances or likelihood of sleeping less time and mostly losing sleep. Most electronic devices have screens that produce a lot of light, and when one stays for a long time on the screen, chances the eyes are likely to develop problems are very high. Journal preventive medicine (2015) showed that most young people from the age of 19 to 32 who keep checking their social media accounts have three times chances of losing sleep.
Many young adults also are said to have depression (Twenge, 2017. According to the study findings, they are depressed because of the emotions created by what they read from social media. Also, they can be threatened or bullied by other people on social media, and that causes stress. They can also contract ulcers that are mostly caused by stress that is triggered by social media.
In conclusion, social media has both positive and negative effect on the society, economy, and also the health of the users. It is a major platform for people to expand the way they live, think, and even changing their social life. This is enabled by the growth of technology, mostly computers, and phones. Computers and phones are used mainly by young adults for them to connect to their friends in the social media platform. It can be useful in many aspects, the most important of which is the production of an effective society and its impact on the economy. Many people get their happiness, inspiration, learning on social media. We can conclude that without social media, the world cannot grow up to the stage it is. It is very quick to send a message from one continent to the other and also things that happen in the other continent can also be spread to others very easily. It could be costly to send a message from one country to the other without social media. Social media also has improved the relationship between states and more especially in foreign exchange markets. 
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